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This update is prepared as at the date hereof and does not relate to 

any matter or information which may come to light or be brought to 

our attention after that date. We do not undertake to inform you of 

such further matter or information.

This Presentation has been prepared solely for the use by the 

addressee in connection with the update. Copies should not be 

provided to any other person without the prior consent of Telekom 

Malaysia. No persons other than the addressee may rely on the 

contents of or any memo contained in this Presentation.

Disclaimer
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Financial 

Highlights

Operating 

Highlights

Developments

• Group revenue YTD Sept 2006 grew 18% Y o Y to RM12.0 

billion as compared to YTD Sept 2005

• EBITDA improved 18% to RM5.5 billion from the 

corresponding period a year ago

• PATAMI excluding exceptional gain and forex YTD Sept 06 

increase of 5% Y o Y vis-a-vis YTD Sept 2005

• Regional mobile customers base grew by 63% Y o Y 

to 26.5 million from 16.3 million

• Broadband net adds remained strong with a growth 

of 15% q o q in 3Q 2006 to 732k customers

• Launch of Vodafone Mobile Connect 3G Broadband (HSDPA) 

data card, access to Vodafone’s vast international roaming 

footprint and the ‘Blackberry by Vodafone’ service powered by 

Celcom.

Performance Overview  
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Agenda

Group Performance

Celcom Update

International Operations

Outlook
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-3.5pp15.5%12.0%-11.1pp22.5%+0.4pp11.0%11.4%
PATAMI

Margin

639k

4.3 mil.

23.9 mil.

436

672

42.1%

1,675

3,976

2Q06

-8.9%1,577 1,437 -37.9%776 +10.6%482 PATAMI

+73.9%421k+14.6%732k
Broadband 

Customers

+13.0%1,966 2,221 -21.2%931 +9.2%734 PBT

+2.3%4.3mil.+2.3%4.4 mil. 
Fixed^

Customers

45.7%

5,482 

11,991 

YTD 

SEP 06

45.7%

4,659 

10,188 

YTD 

SEP 05

+62.6 %

-5.6pp

+8.8%

+22.5%

Y on Y

-

+17.7%

+17.6%

Y on Y

+10.9%

+2.6pp

+12.8%

+6.3%

Q on Q

26.5 mil

44.7% 

1,889

4,228 

3Q06

16.3 mil.
Mobile

Customers

50.3%
EBITDA 

Margin

1,737 EBITDA

3,451 Revenue

3Q05

* Includes gain on dilution & disposal on 

Dialog (RM259m) & gain on dilution from 

XL’s IPO (RM83m) 

^ Business & Residential

Note: PATAMI excluding exceptional gain 

and forex YTD Sep 06 RM1,330m (YTD 

Sep 05 RM1,271m) 

(In RM million, except ratios and customer numbers)Group Financial Highlights   
*

*
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Revenue Composition

626

5,278 4,936
1,088 1,056 1,143

3,211 3,213

436226212165
1,6741,6591,747

2,995
1,070

1,090987379

194

73
63 95

221

3Q 2005 2Q 2006 3Q 2006 YTD SEP 2005 YTD SEP 2006

Internet & Multimedia Fixed Line & Data Cellular- Domestic Cellular- Foreign Others

+23%
+18%

+6%

3,451 3,977
4,228

10,188
11,991

• Continued growth in 

overseas cellular 

and improvement in 

domestic cellular

• Steady growth in the 

Internet and 

Multimedia segment

50.3% 42.1% 44.7%

45.7% 45.7%

EBITDA

MARGIN

*

* 3Q05 includes gain on dilution on Dialog’s IPO
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Costs as a % of Revenue

80.1% 80.8% 80.7% 82.4% 81.0%TOTAL

23.2 24.4 24.5

0.0

24.9 25.0

11.3 11.5 11.5

0.0

13.0 11.7

18.8 19.5 19.0

0.0

18.3 19.3

14.9 12.5 13.2

0.0

14.2 13.1

5.8 7.0 6.8

0.0

6.3 6.6

0.0

3.53.2
3.7 3.5 4.3

1.82.51.52.52.5

3Q 2005 2Q 2006 3Q 2006 YTD SEP 05 YTD SEP 06

Depreciation & Amortisation Manpower Direct Costs

Other Operating Costs Marketing Expenses Supplies & Materials

Bad & Doubtful Debts

• Lower bad and 

doubtful debts 

• Higher Other 

Operating Costs 

include professional 

charges for PIP

• Higher Supplies & 

Materials from cable 

consumption due to 

cable theft & billable 

projects (RM17.2m)
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Group Balance Sheet

Shareholders’ Funds

Minority Interests

Deferred & Long Term Liabilities

Long Term Borrowings

Current Assets

Cash & Bank Balances

Current Liabilities

Short Term Borrowings 

Net Current Assets

Intangible Assets

Property Plant & Equipment

Other Non-current Assets

19,704.3

807.2

13,400.9

10,471.5

33,912.4

8,612.8

4,333.1

7,320.5

1,547.3

1,292.3

7,029.2

23,380.5

2,210.4

33,912.4

RM Million
As at 30 Sept 2006

19,384.1

654.0

13,372.1

10,405.0

33,410.2

10,430.5 

6,415.6

7,774.1

1,414.1

2,656.4

6,971.7

22,320.9

1,461.2

33,410.2

As at 31 Dec 2005 • Lower cash and 

bank balance due 

to :

• Payment of DT 

claim (RM874m)

• Investment in 

Casacom 

(RM108m), SIM 

(RM125m) & Spice 

(RM649m)

• Payment of FY05 

final dividend 

(RM611m) & 2006 

interim dividend 

(RM 391m)

30 Sep 06 31 Dec 05 30 Sep 06 31 Dec 05

Return on Capital Employed 11.3% 9.5% Debt to EBITDA 1.64^ 1.92

Return on Equity 11.0% 9.0% Net Debt/ Equity 0.39 0.27

Return on Assets 10.0%^ 8.6% Net Assets/Share (sen) 580.4 571.5

Current Ratio 1.18 1.34 EPS (sen) 42.4 25.8

Note: ROCE & ROE for 31 Dec 05 exclude DT Asia claim of RM880 million

^

^

^ Annualised
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Group Capital ExpenditureGroup Capital Expenditure

RM Million

Domestic International

RM Million

744 873

401
476

464
331

YTD SEP 05 YTD SEP 06

Fixed Services Mobile Non-network

1,609 1,680

• Domestic capex mainly on 

Broadband and Cellular

• Aggressive subscriber growth and 

network expansion are the key 

contributors to higher CAPEX in 2006

250

662 896

383
407

143

16
10

YTD Sept 2005 YTD Sept 2006

Dialog Excelcomindo TMIB Casacom

1,4561,311

+11%+4%
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Customer Base - Fixed & Internet Services

* Call usage only

1.48

2.58 2.89 2.88 2.89 2.92

2.05 2.09 2.21

1.461.45 1.471.47

2.12 2.18

0.640.560.50
0.42

0.73

3Q 2005 4Q 2005 1Q 2006 2Q 2006 3Q 2006

Business Residential Narrow band Broadband

ARPU (RM) 3Q 2005 2Q 2006 3Q 2006

   Business* 139 134 139

   Residential* 43 36 36

 

Internet Dial-up 8 7 7

Internet Broadband 101 95 94

Million
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Regional Customer Base - Mobile

+63%

+11%

Customers ‘000

6,341 6,858 7,218 7,600 7,394

5,865
6,979

8,221
8,388 8,369

2,124

2,301
2,835

2,074

3,055

3,059

3,900 4,280

-

1,246

1,275

1,246

1,925

2,562

1,228
188

177

157

145

200

 2,197

3Q 2005 4Q 2005 1Q 2006 2Q 2006 3Q 2006

Celcom Excelcomindo Dialog Aktel MobileOne Casacom Spice

26.5m

16.3m

20,4m

22.3m
23.9m

• Strong Y o Y growth 

of regional mobile 

customers of 63% to 

26.5 million
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Agenda

Group Performance

Celcom Update

International Operations

Outlook



13 3Q 2006Investor Relations

Celcom Performance OverviewCelcom Performance Overview

• Strong revenue growth for two consecutive quarters

• Margins declining but YTD earnings improved

• Balance sheet strengthened

• Lower subscribers as silent subs moving out
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Strong revenue growth for two consecutive quartersStrong revenue growth for two consecutive quarters

+6%

All numbers in RM millions, except  ratio data

+6%

+2%
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477

1,451

527 500 

1,584

43%43% 43% 46% 47%

3Q05 2Q06 3Q06 YTD Sept 05 YTD Sept 06

 EBITDA  EBITDA Margin

218 

604 

231 
206 

564

18%
18% 20%20%

17%

3Q05 2Q06 3Q06 YTD Sept 05   YTD Sept 06

PAT PAT Margin

Margins declining but YTD earnings improvedMargins declining but YTD earnings improved

PAT

+7%

All numbers in RM millions, except  ratio data

*

*
*

-8%

+5%

EBITDA

* Including TM inter-co. 3G network charges

*

-5%

*

*
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19.2
15.8 17.6

22.0
17.3

4.2

0.9
1.0

2.8

1.1

24.3

24.6
25.8

23.8

26.0

9.8

11.2
10.7

10.4
10.5

4.8

5.6
5.1

5.0
5.3

11.1
14.7

14.9
11.3

13.6

1.7 1.5
1.3 2.1

1.6

3Q05 2Q06 3Q06 YTD Sept 05 YTD Sept 06

Depreciation & Amortisation Bad & Doubtful Debts Other operating cost
Marketing expenses Staff costs Network Costs
Finance Cost 

Rising costs impacted by higher depreciationRising costs impacted by higher depreciation

75.1 74.3
76.4 77.5

75.4
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•# Annualized

•All numbers in RM millions, except  ratio data

Balance sheet strengthenedBalance sheet strengthened

-34.3%

24.3%

-21.3%

%  changeDec  2005

Borrowings

Shareholder’s Funds

Cash & Cash Equivalent

Gearing – Gross

Gearing – Net

Current Ratio

NTA per Share (sen)

EPS (sen)#

1,139.0

2,482.1

2,295.4

45.9%

-46.6%

0.84

96.9

(7.8) 

747.9

3,086.2

1,807.1

24.2%

-34.3%

0. 90

127.8.

34.2

Sept 2006

• Improvement in 

ratios, namely 

NTA and EPS

• Lower 

borrowings due 

to scheduled 

repayment

• Capital 

repayment to 

shareholder of 

RM700 million 

by December
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Lower subscriber base as silent subs moving outLower subscriber base as silent subs moving out

1,194 1,118 1,138 1,244 1,265

5,147
5,740 6,079

6,356 6,129

3Q05 4Q05 1Q06 2Q06 3Q06

C
u
s
t
o
m
e
r
s
 '
0
0
0

Postpaid Prepaid

7,218

6,341

7,600
7,394

6,858

118 114
109 108 107

46
44

38 36 38

3Q05 4Q05 1Q06 2Q06 3Q06

Postpaid Prepaid

60
56

49
48 49

Customer base ARPU

A
R
P
U
 ‘
R
M
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Recent UpdatesRecent Updates

July OctAug Sept

• Celcom Careline won 

the “Most Significant 

Award”

• A finalist for “Best 

Outsourced Contact 

Centre Professionals” 

category

Achievement Key

Initiatives

• Celcom Citibank 

Credit Card 

Campaign

• Black Ice Samba: 

Buy 1 Free 1 phone

• 3G Video Call to 

Singapore at 

Local Rate

• HP Bundling

• Blackberry

• Mobile Connect 

Card

• Mobile Broadband

• 3G/GPRS Postpaid 

Acquisition Prog. 

• RM5 festive prepaid 

pack

Prepaid  

Registration

Prepaid  

Registration

� Free airtime 
(depending on usage)

� Free SMS (for 8Pax)

Guaranteed 
Rewards

1000 AXIA terminals for 
instant registration

Instant Registration

� Celcom / dealers’ outlets

� TM Points

� Pos Malaysia

� BHP/Petronas/Shell

Registration Points

 Thousands of 
phones to be 
given away

Free GPRS 
Phones

Calling high end customers

Telemarketing

Stand a chance to win exciting prizes including a grand 
prize of RM1 million cash

RM1 million Reward Program (TM)

� Free airtime 
(depending on usage)

� Free SMS (for 8Pax)

Guaranteed 
Rewards

1000 AXIA terminals for 
instant registration

Instant Registration

� Celcom / dealers’ outlets

� TM Points

� Pos Malaysia

� BHP/Petronas/Shell

Registration Points

 Thousands of 
phones to be 
given away

Free GPRS 
Phones

Calling high end customers

Telemarketing

Stand a chance to win exciting prizes including a grand 
prize of RM1 million cash

RM1 million Reward Program (TM)
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Agenda

Group Performance

Celcom Update

International Operations

Outlook
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XL - Financial Highlights

• Q3 2006 revenue was increased by 59% YoY

due to increase in subscriber base. 

• The impact of prepaid registration to revenue is 

minimal as most of the subscribers eliminated 

were inactive subscribers

• PAT increased mostly due to strengthening of 

Indonesian Rupiah against U.S dollars. 

Rp billion

712
636

572

428453

46%47%47%

39%

47%

0

200

400

600

800

3Q05 4Q05 1Q06 2Q06 3Q06

0%

10%

20%

30%

40%

50%

EBITDA EBITDA Margin

+57%
+12%

Rp billion

972
1,099

1,206

1,365

1,547

3Q05 4Q05 1Q06 2Q06 3Q06

Revenue

+13%
+59%

Rp billion

(286)

115

355

4

142

3Q05 4Q05 1Q06 2Q06 3Q06

PAT

IDR1 : RM0.00040 
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Costs as % of Revenue Balance Sheet

XL - Financial Highlights

XL’s Debt to EBITDA as of 30 Sept 

2006 stood at 2.3x vs. 2.4x at 31 Dec 

2005.

• Q3 2006 Selling expense was lower than 

Q2 2006 due to less A&P activities relative 

to Q2 2006 -new products/packages such 

as World Cup, i-Samart, Xplor Power Plan, 

etc

31% 30% 28% 27% 27%

9% 12%
8% 12% 9%

8%
8%

8% 7%
7%

6%

9%

6% 6% 8%

3%

4%

4% 3% 3%

7%

10%

6% 6% 8%

3Q05 4Q05 1Q06 2Q06 3Q06

Depreciation Selling General & Admin.

Salaries & Benefits Rental Other

(in Rp billion) As at As at

30 Sept 06 31 Dec 05

Shareholders' Funds 4,130               3,629               

Deferred & long Term Liabilities 5,745               3,433               

- Long Term Borrowings 5,469               3,401               

9,875               7,062               

Fixed Assets 9,712               7,471               

Intangible Asets -                   -                   

Other Assets 939                  512                  

Current Assets 1,198               1,371               

- Cash & Bank Balances 499                  880                  

Current Liabilities 1,974               2,292               

- Short Term Borrowings -                   688                  

9,875               7,062               

64%TOTAL 73% 60% 61% 62%

IDR1 : RM0.00040 
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Customers (‘000)

+43% +0%

XL - Operational Highlights

• Q3 2006 subscriber of 8.4 million increased by 43% YoY and 

relatively stable compared to Q2 2006 subscriber base. The 

prepaid registration had caused higher prepaid churn rate in Q2 

2006 and Q3 2006

• Strong focus on network development  with increase in number of 

BTS to 6,052 at the end of Q3 2006

• Decrease in ARPU was in line with the industry ARPU trends
3,620

4,324

4,886

5,606
6,052

3Q05 4Q05 1Q06 2Q06 3Q06

No. of BTS

335
305

228 222 212

60 54 43 43 44

YTD Sept 05 YTD Dec 05 YTD Mar 06 YTD Jun 06 YTD Sept 06

Postpaid Prepaid

+67%

+8%

ARPU (Rupiah ‘000)

Churn (%)

Prepaid 2.7% 8.3% 8.4% 14.7% 15.1%

Postpaid 0.3% 0.5% 1.3% 2.1% 4.4%

5,732

6,802

365331
248176133

8,0048,058

7,973

2.6%

14.7%

14.2%

8.1% 8.2%

-

2,000

4,000

6,000

8,000

10,000

3Q05 4Q05 1Q06 2Q06 3Q06

0.0%

2.0%

4.0%

6.0%

8.0%

10.0%

12.0%

14.0%

16.0%

Postpaid Prepaid Blended Churn

5,865

6,979

8,221

8,388
8,369

IDR1 : RM0.00040 
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Recent Key Initiatives & Developments

Company’s key developments & initiatives, strategic 

direction, recent key initiatives in 3Q 2006:

• Develop new product features, by launching XL 3G Service

and “jimat” as a separate brand

• Improve price competitiveness, by launching economical / off 

peak tariff up to 60% saving during Monday to Friday and XL 

Vaganza for additional bonus pulse

• Increase image and brand awareness in the market, by 

continuing the campaign with “XL Life Unlimited” theme

• Increased number distribution channel.  In Q3 2006 XL has 

32,542 XL Kita channel or increased by 8% compared to Q2 

2006 with only 30,253 XL Kita

• Increased number of BTS. In Q3 2006 XL has 6,052 BTS or 

increased by 8% compared to Q2 2006 of 5,606 BTS

New products & offerings in 3Q 2006:

� XL 3G services launched to the customers 

with motto of “The First Widest and Fastest 3G 

Provider”

� XL Vaganza which offer Rp 10,000 bonus 

pulse for prepaid subscriber after 2 times 

reloads (with minimum reload of Rp 10,000 

each)

� Nada Tungguku Jukebox (Jukebox Ring 

Back Tone) which enable XL customers to 

have up to 5 songs to be their ring back tone

� Tarif Ngirit Sampe 60% - Senin Sampe

Jumat (Economical / off peak tariff up to 60% 

saving during Monday to Friday) which is 

applicable for on-net calls during peak hours 

for bebas subscribers to be charged Rp 2,000 

for the first 120 seconds and Rp 250 per 30 

seconds
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49%

54% 54%

49%

52%

EBITDA Margin

Dialog - Financial Highlights

+4%

2,307
2,571

3,201
3,395 3,463

3Q05 4Q05 1Q06 2Q06 3Q06

SLR million

EBITDA

4,675
5,222

5,953 6,327 6,611

3Q05 4Q05 1Q06 2Q06 3Q06

SLR million

Revenue

36%

40% 40% 40%

36%

PAT Margin

1,700

2,397
2,536 2,616

1,865

3Q05 4Q05 1Q06 2Q06 3Q06

SLR million

PAT (after MI)

+41%
+50%

+2%

+54%
+3%

• Steady growth in revenue– 41% increase Y o Y

• PAT and EBITDA margins up 4 and 3 percentage

points each in 3Q06 compared to 3Q05. 

• The reduction in margins on an immediate QoQ 

basis is attributable to increase in operating 

expenses.

SLR1 : RM0.03554
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12 12 11 10 11

2 7
95

7

12 8

20

8
3

6
6

5

1315
12

23
23

24
19

5
3

3

4 3

3Q 2005 4Q 2005 1Q 2006 2Q 2006 3Q 2006

Depreciation Other Operating Costs Manpower

Marketing Expenses Network Costs Bad & Doubtful Debts

Costs as % of Revenue Group Balance Sheet 

Dialog - Financial Highlights

As at         

30 Sep 06

As at               

31 Dec 05

 Rs Mn Rs Mn

Shareholders' Funds 22,381    17,201   

Deferred & Long Term Liabilities 137         82           

          - Long Term Borrowings 6,757      9,049     

29,275    26,332   

Fixed Assets 24,646    20,188   

Intangible Assets 2,045      1,628     

Investment in subsidiary -          -          

Current Assets 7,408      4,691     

          - Cash & Bank Balances 5,480      6,690     

Current Liabilities (9,230)     (5,250)    

          - Short Term Borrowings (1,074)     (1,615)    

29,275    26,332   

• Increase in software amortisation (SAP user 

licenses)   and incidental expenses. 

• Reduction in sales commissions relative to 

revenue.

62%TOTAL 63% 58% 58% 60%

SLR1 : RM0.03554
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Dialog - Operational Highlights

Blended Churn

1,613

1,735 1,707 1,718
1,670

449433 433 443 422

3Q05 4Q05 1Q06 2Q06 3Q06

Postpaid Prepaid

ARPU (SLR)

+33%

+6%

475469462441420

2,359
2,093

1,840
1,682

1,505

3Q05 4Q05 1Q06 2Q06 3Q06

Postpaid Prepaid

2,562

 1,925

2,123
2,302

+47%

+11%

Churn (%)

Prepaid 0.35 0.24 1.83 0.15 0.14

Postpaid 13.84 16.5 9.61 10.35 9.54

Customers (‘000)

11% 12%
11%10%

7%

Blended Churn

780
833 860

978
1,040

3Q05 4Q05 1Q06 2Q06 3Q06

No. of BTS

• Market leadership with sustained growth in subscribers 

( 47 per cent YoY)

• Pre/post mix: 83:17

• Coverage and Quality of Service Improvements.

• Postpaid ARPU up 4 per cent in 3Q06 (not withstanding 

tariff reductions) compared to 3Q05.

2,835

SLR1 : RM0.03554
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Recent Key Initiatives & Developments

•Introduced Dialog Plans for HNB credit card holders.

•Payment of Dialog bill or reload KIT via sms with HSBC credit 

card.

•Payment of internet bills online for Sampath Bank credit card 

holders.

•Introduced international collect calls .

•Revised IDD rates w.e.f. 3 September 2006.

•Deposit  free IDD and AIR facilities for HSBC Gold and Premier 

cardholders. 

• A next generation customer center and mobile arcade was 

opened in the heart of Colombo city.
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51% 51%

28% 31%
47%

PAT Margin

TMIB - Financial Highlights

1,120

761
900

1,4141,315

3Q05 4Q05 1Q06 2Q06 3Q06

BDT mil.

PAT (after MI)

47%49%52%
58% 56%

1,272

1,434

1,393
1,414 1,405

3Q05 4Q05 1Q06 2Q06 3Q06

BDT mil.

EBITDA

2,199

2,555
2,692

2,896 3,019

3Q05 4Q05 1Q06 2Q06 3Q06

BDT mil.

Revenue

+37%

+4%

+10%
-1%

EBITDA Margin

• Revenue increased 37% (Y on Y) compared to 

a year ago.

• Positive growth in EBITDA & PAT continues

• PAT level improved due to Tax adjustment for 

overprovision in earlier quarters

BDT1 : RM0.05666
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Costs as % of Revenue Balance Sheet

TMIB - Financial Highlights

As at         

31 Sep 06

As at               

31 Dec 05

 BDT mil BDT mil

Shareholders' Funds 11,407    8,356     

Deferred & Long Term Liabilities 13,907    9,588     

          - Long Term Borrowings 12,354     3,721       

25,314    17,944   

Fixed Assets 27,439    19,720   

Current Assets 5,900      5,669     

          - Cash & Bank Balances 3,432       3,295       

Current Liabilities 8,025      7,445     

          - Short Term Borrowings 791          171          

25,314    17,944   

• Promotional cost increased as a result of 

competition,

• Other operating costs contained due to 

operational efficiency.

7.11 6.58

15.58 14.48 13.01

25.71
31.12

33.26 36.05
33.15

5.99

6.74 6.29 5.80
6.20

4.53 4.34 4.64

6.44

3.25 1.92 3.72 4.06 7.11

6.64

0.140.610.660.661.00

3Q 2005 4Q 2005 1Q 2006 2Q 2006 3Q 2006

Depreciation Other Operating Cost Manpower

Marketing Expense Network Cost Bad & Doubtful Debt

49%TOTAL 51%% 64% 66% 66%%

BDT1 : RM0.05666
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81 87 93 94 102

1,993

2,965 2,967

3,806 4,178

3Q05 4Q05 1Q06 2Q06 3Q06

Postpaid Prepaid

3,052

2,074

3,060

3,900
4,280

TMIB - Operational Highlights

1,615

2,142

1,634 1,593 1,500

300308352 361 299

3Q05 4Q05 1Q06 2Q06 3Q06

Postpaid Prepaid

1,092

1,548

1,867

2,150

2,563

3Q05 4Q05 1Q06 2Q06 3Q06

No. of BTS

ARPU (BDT)

+135%
+19%

+106% +10%

Customers (‘000)

1.25%
1.46%

1.21%

0.77%
0.86%

Blended Churn

Churn (%)

Prepaid 1.06 1.22 1.79 2.38 2.25

Postpaid 4.56 1.65 1.7 1.45 1.44

• Substantial customer growth year on Year,

• Commitment to improve capacity & 

coverage,

• Managing churn & ARPU

BDT1 : RM0.05666
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1. Friends and Family (FnF) promotional campaign

2. Re-branding Prepaid ‘Regular package’ as AKTEL 

POWER

3. Double Validity Period for E-fill and Scratch card

4. Expanding roaming coverage through bilateral 

agreements with 13 countries, or 24 operators

5. New VAS –Caller Ringback Tone service

Recent Key Initiatives & Developments
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43%

28 17

169

576

38 38

257

576

TN Malawi Casacom Samart M1

YTD SEPT 2005 YTD SEPT 2006

Other International Operations

RM Million

Operating Revenue EBITDA

RM Million

EBITDA Margin

RM Million

44%

• Improved contribution from 

other international operations  

65 51

1279 1337

81 83

2192

1320

TN Malawi Casacom Samart M1

YTD SEPT 2005 YTD SEPT 2006

0 9 1.4
38

284

13 9.1

172

288

-6

Spice TN Malawi Casacom Samart M1

YTD SEPT 2005 YTD SEPT 2006

PATAMI

47%

12%
13%

33%

46%

43%

RM Million
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24%

32% 32%

23%

30%

3Q 2005 2Q 2006 3Q 2006 YTD SEP 05 YTD SEP 06

PATAMI Contribution

Contribution from International Operations 

9%

24%

Revenue Contribution

• Improved contribution by international operations to Group’s Revenue and 

PATAMI

10%

24% 25%

179 246 248 437 660In RM million :



35 3Q 2006Investor Relations

Agenda

Group Performance

Celcom Update

International Operations

Outlook
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Outlook

Domestic

International

� Prepaid registration will see reduction in industry wide 

penetration rates, however it is not expected to have 

major impact on revenue. 

� Competition in mobile segment to intensify from new 

and existing players

� Continued efforts to mitigate structural decline of fixed 

line with strong focus on broadband

� Cost and Capital Management focus

� Increased competition in our existing markets

� Focus on execution of strategies and deliverables  
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Opening Up Possibilities

www.tm.com.my


